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In a mere matter of days, it’s Christmas. Yes, 
Christmas 2018! So, as well as wrapping gifts for 
loved ones, planning the office party and dusting 
off our tree decorations, we’re taking five to look 
back over the last few months of this year. 

In volume 3 of our Recruitment Sourcer, we’ve 
brought together our blog articles and news for 
you to keep up-to-date with all things Candidate 
Source. In this edition, we’ve got:
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At Candidate Source we are always striving for continuous 
improvement and are delighted to share with you some new 
features that we have added to our Dual Branded Advertising  
and Employer Branded Broadcasting services that will continue 
to help attract the best candidates to your jobs.

We are also pleased to say that by adding these 
new features we have been able to keep our  
prices at the same rates for you, so you can 
continue to use the ad hoc advertising without 
breaking the bank.

What’s New?
As you will have seen from 1st May 2018 
StepStone UK, the owners of Totaljobs and Jobsite 
launched an exciting market-leading offer in the 
Jobsite Totaljobs Partnership. As a result of this 
Partnership, new posting options are now available 
so when using our Dual Branded Advertising and 
Employer Branded Broadcasting services your 

vacancies will now be listed as Premium postings.

Jobsite/Totaljobs Premium 
Posting Benefits
As part of this new improved posting type the 
branded adverts can now be:

n	Fully customisable including your logo,  
 hero image, main body imagery,  
 background image and videos.

n	The job is labelled as Premium in search  
 results.

n	Instantly shared with matching job  
 seekers via email.
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Brand new blogpost now live

What’s new?

Improved Branded Advertising Service – What’s New?
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Here are some examples of how the new style branded adverts can look on 
Jobsite/Totaljobs from campaigns we have advertised recently: 

As you can see, the branding opportunities are huge on these new  
postings allowing candidates to get a true feel of the type of company  
they could be joining.

According to LinkedIn, 75% of job seekers consider an employer’s brand 
before they apply for a job. Allowing candidates to see more about the 
employers brand and image will help job seekers in the hunt for their next 
career move and it will also attract those passive candidates as 84% of 
Glassdoor surveyed participants said that they would leave their current 
job for a role at a company with an excellent reputation.

But that’s not all that’s new!
We also have more branding opportunities for you by being able to set up 
a Company Profile page with reed.co.uk.

When a job seeker finds your branded advert on reed.co.uk and clicks the 
company logo they will be directed to a Company Profile Page which will 
tell them more about what working for the company will be like including:

n	The size of the company

n	What the company does

n	The benefits included by the company

n	Videos

n	Images

n	Links to the Social Media pages

n	Link to the company website

of job seekers consider 
an employer’s brand 
before applying for a job.

of surveyed participants said that 
they would leave their current job 
for a role at a company with an 
excellent reputation.
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*
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Here is an example of how the Company Profile page on reed.co.uk can look: 

If you have any questions or think you might 
benefit from having a recruitment expert on 
your side, give us a call on 01675 462 876. 
We’re honest, friendly people, and we’d love a 
frank conversation on how we can help you.

Not only does all of this additional branding help to increase the number 
of quality applications you will receive but it gives consistency with the 
employment brand across the recruitment process.

No longer are recruiters doing job seekers a favour by having a vacancy, 
job seekers are now doing recruiters a favour by applying for your 
vacancies.  Our job as your recruitment advertising expert is to support 
you with your candidate attraction by not only getting your job in front of 
as many relevant candidates as possible but once they have found your 
job giving them a reason to read the job and hopefully then apply.

Improved Branded Advertising Service - What’s New? Candidate Source’s The Recruitment Sourcer: Vol. 3
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September Blog

Google For Jobs, GFJ, Google Jobs, Google 4 
Jobs, or however else you refer to it (it should 
be Google For Jobs in case you wondered), 
has generated more articles, white papers, and 
marketing emails than Google could have ever 
dreamed of!

Supposedly, it’s going to change the face of recruitment and we should all 
be panicking to make sure our jobs are appearing to the c.30% of Google 
searches that are employment related. But who has the time to read all the 
information that’s been published over the past few weeks? Apparently, me!

For those of you that have a life, here are the interesting (for want of a better 
word) bits that you may want to know. So...
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Apparently...
75% of Job Seekers use search engines to start looking for their next job.  
Google For Jobs has been designed to improve that search experience:

n	Where the same job has been advertised on several websites, the  
 Candidate will only see the job once, with the websites it appears on listed,  
 rather than the same job listed several times.  In theory, this should reduce  
 the amount of duplicate applicants Recruiters receive for the same advert;

n	Candidates will see the Google For Jobs blue banner when they search  
 using specific search terms such as “call centre manager in Birmingham  
 jobs”. It appears just after the sponsored sites; 

6 Google For Jobs, Explained

“Where the same job 
has been advertised on 
several websites, the 
Candidate will only see 
the job once.”

“Candidates are creatures 
of habit so once they 
have found a job, they 
will select the advertiser 
they are most familiar 
with to click through to 
the job and apply.”

n	Once the Candidate is delivered a list of jobs they can further filter the  
 results by category (sector), job title, location, date posted, contract type,  
 company type or employer.   They can also view “typical pay for this type  
 of job” and commuting travel time;

n	Candidates are creatures of habit so once they have found a job, they will 
 select the advertiser they are most familiar with to click through to the job  
 and apply;

Google For Jobs needs Job Boards! 
Job Boards provide high volumes of varied vacancies, in a standard format 
across a variety of locations. GFJ can quickly identify the Job Board’s 
vacancies and easily look for new jobs. With CV Library & Reed working 
with Google before launch, Monster being their launch partner in the US and 
Jobsite migrating over to Totaljobs platform (Totaljobs had the right ‘techy 
bits’ to work with Google For Jobs, the Jobsite platform didn’t) the Job Boards 
have been ahead of most Recruiters from day one. 

At launch, it was estimated that more than 75% of Recruitment Agencies’ 
websites weren’t ready for GFJ launch. For those Job Boards like CV Library 
who have a strong brand and aren’t reliant solely on organic traffic, they  
should see an uplift in relevant Candidates viewing their jobs.
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They aren’t working with Indeed so jobs that are 
only advertised with this advertiser won’t appear 
on Google For Jobs.

Google rewards sites that have regularly updated 
content so the Job Boards will rank higher on the 
search results for Candidates.

A big thank you to the people who have written about Google For Jobs, not just because I’ve been able 
to piece together a balanced opinion of the new candidate search facility but to confirm what we already 
know – a well-scripted advert, with a postcode, salary & keywords will be found by relevant Candidates.  

In the current market, where unemployment is low and the number of available vacancies is high, 
Candidates have choice and Recruiters need to make sure they give them all the information they need  
to make an informed choice. 
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“Google rewards sites that have regularly 
updated content, so the Job Boards will rank 
higher on the search results for candidates”

“At launch, it was 
estimated that 
more than 75% of 
Recruitment Agencies’ 
websites weren’t 
ready for Google For 
Jobs launch.”

Direct Employers
Direct Employers are going to gain from the introduction of Google For Jobs because Employers are happy 
to use a valid postcode when advertising their job. This means that the commute time works accurately on 
the vacancy and, for Employers with multiple sites, their vacancies will be in multiple locations.

Some Recruitment Agencies are still so paranoid about giving away their Client to competitors that they try 
and ‘hide’ their adverts from competitors (and also Candidates) by using a county or the postcode of their 
branch which reduces their rankings on Google For Jobs. It also results in all of the Recruitment Agencies 
vacancies having the same map reference and therefore limiting their candidate pool.  

Recruitment Agencies
For Recruitment Agencies’ vacancies to appear they need to include in the copy:

n	The salary. Google publishes a salary guide for each job at the bottom the page 
 – if your salary is competitive, put it at the bottom so the reader can easily compare,  
 it if it’s not that great, lose it in the middle of your advert;

n	All job titles that are relevant to the job (not every job title you have ever recruited for!  
 Candidates want to know about a specific job, not see Agencies “showing off!). If you  
 aren’t sure which job titles to include, search for the job you are looking to advertise  
 & see what terms Candidates and other Recruiters are using;

n	The sector and employment type;

n	The same structure for your jobs. Both Google & Candidates like to easily scan  
 your advert.

n	If the client will let you, and you have purchased the correct style posting from the Job  
 Board, use the Client’s name!
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I’m sure, like myself, most 
Recruiters have had lots of 
questions with regards to 
this new Jobsite / Totaljobs 
partnership, like “Why did the 
partnership happen?”, “What 
does it mean for recruiters/
candidates?”, “How will the  
job boards now work?”
Hopefully, this article will 
answer some of these 
questions for you!

Why have Jobsite and Totaljobs 
formed a Partnership?
StepStone UK, the owner of Totaljobs and 
Jobsite, has a unique position in the market. 
They operate a portfolio of eleven brands, 
giving exceptional breadth and depth in 
multiple sectors. 

Last year they began experimenting with 
how the brands can partner together to 
drive outstanding Candidate delivery and 
performance for their Customers. They have 
now launched an exciting market-leading  
offer with their two generalist Job Boards 
Jobsite and Totaljobs, which will provide 
tremendous results for their Clients –  
growing the quantity and relevancy of 
Candidates for all roles. 

W
rit

te
n b

y Laura Carroll

LA
UR

A’
S 

OC
TO

BE
R 

BL
OG - J

OBSITE TOTALJOBS PARTNERSHIP

Your questions answered
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If I have an account with Jobsite or Totaljobs, how will the 
Partnership affect me?

From the 01.05.18 you will benefit from greater exposure across the two Job 
Boards. If you post a vacancy on either site it will be advertised simultaneously 
on both Jobsite and Totaljobs. For CV database and Watchdogs, your licence 
will give you access to a combined database of 15.5 million Candidates 
attracted from both Jobsite and Totaljobs. You’ll also have less admin with  
one integrated applicant management system!

What other ways can I benefit? 

If you have a contract with both Jobsite and Totaljobs most Consultants will 
post the same vacancy across both Job Boards, stop! You can now just post  
on one site, allowing you to advertise twice as many vacancies as you would 
have done.

They now offer a 7 day posting (Job ad-lite), a 42 day posting (Job ad+), 
CV Database and Watchdog access, continuing the benefit of accessing 
Candidates from both Job Boards. One posting credit will advertise your 
job across both sites, a CV Database licence will search the combined CV 
Database of Totaljobs and Jobsite.

What is the difference between a Featured and Premium 
advert?

Featured Jobs:

n	Logo present on job posting.

n	Add a hero image to showcase your brand.

n	Job is labelled as Featured in search results.

Premium Jobs:

n	Fully customisable advert including your logo, hero image,  
 main body imagery, background image and videos.

n	Job is labelled as Premium in search results.

n	Instantly shared with matching jobseekers via email.

 

With a combined database of 15.5 million Candidates, let’s hope this means  
we will all be filling our vacancies quicker!

“You’ll have less admin 
with one integrated 
applicant management 
system!”

“You can now just post 
on one site, allowing you 
to advertise twice as 
many vacancies as you 
would have done.”

Start today!
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GUEST BLOGGER - FIONA FROM
 BRUNTON BID W
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The Preferred Supplier List PSL, or Framework, can be a major 
barrier to success for SMEs. We approached Fiona from Brunton 
Bid Writing for her hints and tips to breaking down this ‘barrier’.

Luckily for us, and you, she was more than happy to give us  
her top five tips on getting onto that ‘elusive’ PSL:

Public sector organisations are obliged to tender for any business with a value of over £118k (in line  
with EU procurement legislation). This means all public sector tender opportunities must be advertised  
via OJEU (Official Journal of the European Union) and can be found on TED (Tenders Electronic Daily),  
or by using a paid tender notification service.
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Don’t be put off if you’re an SME. Most public-
sector tenders are accessible to SMEs and the 
Government is actively encouraging SMEs to bid 
for public sector business.

Companies have a Preferred Supplier List PSL for 
many reasons – one of them is to manage cost, 
but other reasons include ensuring all suppliers are 
working to the same terms and KPIs and building 
mutually beneficial relationships with a small 
number of valued suppliers who really know their 
business. Preferred Supplier Lists are a good thing 
– if you are selected. They will give you access to 
business that is protected from agencies that are 
not approved to supply and formal contracts will 
increase the value of your company.

The old line of “sorry, we have a Preferred Supplier 
List PSL” may be true, but many of our clients 
receive calls from agencies, sometimes in the 
hundreds each day – so it is also often used as a 
way of getting people off the phone quickly. When 
you receive this feedback from the client, rather 
than being put off, I suggest you try to find out as 
much about the PSL as possible. Continuously 
trying to get in through the back door is frustrating 
for clients, so why not explain that many of your 
customers also have PSLs and that you completely 
understand the value and benefits of them.

Ask what disciplines does the 
Preferred Supplier List cover?
You’ll sometimes find that the sector that you 
supply may not fall under the PSL you thought,  
and that the customer is able to purchase staff 
with certain skill-sets directly.

If this is the case, then you can continue with a 
traditional sales approach. A company that uses 
a lot of office/call centre staff and has a PSL to 
cover this, however, is able to purchase executive 
level recruitment services outside this agreement.

Build a pipeline of business for  
the future
If the services/disciplines you are selling do fall 
under the PSL, try to gather as much information 
about the PSL as possible to help you build a 
pipeline of business for the future.

Once you’ve gathered the following information, 
load it onto your CRM system and schedule  
further contact at the relevant times. 
Questions you should ask include:

1. When is your Preferred Supplier List PSL up   
for review?
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2. Who is responsible for managing the PSL/procurement process?

3. How do we go about registering interest in any future tender activity?

4. What is working well/not working well with your current PSL?

When you have found an opportunity to bid for business, make sure that you 
answer the question asked (not the question you wish you had been asked,  
or indeed the question you were asked in another tender on a similar subject!)

If you use copy and paste, make sure that your base material is strong –  
avoid waffle and “marketing” speak. Provide factual, compelling responses 
that answer exactly what has been asked – no more and no less. 

Check the evaluation criteria for how your answer will be scored and use this 
to help direct the content of your answer. Beware of using copy and paste 
without customising the text to fit the current requirement. 

Sorry – there is no quick way of doing this. If you want to win, then you must 
put the time in!

Make sure your tenders are full of evidence; facts, figures, case studies, 
examples, testimonials etc.  You need to inspire confidence in the evaluator,  
and there is no better way of doing this than showing that you’ve provided 
similar services successfully to other similar clients/contracts. For every 
sentence you write, you need to think “how can I make this tangible?” and  
then add in the relevant facts and figures.

Remember that writing a proposal, bid or tender is a form of business 
development. All too often it is seen as “form-filling” or administration work.  
You will often need to spend several days completing the tender documents,  
but it will be worth it when you win the business and enjoy the benefits of  
having the contract for several years. This isn’t a job to be passed to your 
administrator – that’s simply not fair, nor is it good practice! Bid writing is a  
job for an experienced person, who has in-depth knowledge of the business.

If this is an area that you’re struggling with, please feel free to contact  
Fiona to help with your next tender. Learn more at bruntonbidwriting.co.uk

“If you use copy and paste, make sure that 
your base material is strong – avoid waffle 
and “marketing” speak. Provide factual, 
compelling responses that answer exactly 
what has been asked – no more and no less.”
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LAURA’S BLOG - Mahiba, the Ultimate Headhunting Tool

The free Google Chrome Plugin
Mahiba
Offered by: Mahiba

8 Search Tools 7,036 users

Add to Chrome

Mahiba is a Google Chrome plugin developed by StepStone, 
Europes largest job board company that helps you get to 
candidates quicker on LinkedIn.

Supported by CareerStructure, Caterer, CityJobs, 
CWJobs, emedcareers, Jobsite, MilkRound, 
RetailChoice and Totaljobs, with Mahiba you can: 

n	Browse social profiles with candidate contact  
 details at your fingertips, using the Mahiba  
 plugin from the CV Database.

n	Extend the reach of your CV Database licence:  
 Mahiba conveniently displays contact details  
 from our database as you browse for  
 candidates online.

n	Unlock the potential of social recruitment:  
 Mahiba makes it fast and easy to connect  
 with top talent, just click to reveal a candidate’s  
 phone number and email address.

n	Quick set-up: simply download and install  
 Mahiba on your Google Chrome browser.

How it works
As long as your supported job board CV Database 
is open on your desktop, any candidate that you 
find on LinkedIn, if the job board has their contact 
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How to install
Firstly, it’s essential you are working in Google 
Chrome as your Internet browser. If not, you can 
download Chrome HERE.

n	Click HERE to download Mahiba.

n	Choose your job board.

n	Enter your back office email address (to use  
 Mahiba you must have an assigned CV  
 Database licence).

n	Sign into LinkedIn.

n	Search for a candidate.

n	Click the telephone icon to see the contact  
 details of the candidate, it will also show (in  
 most candidates) average length of service.

details it will show you their number and email 
address – helpful right?!

Mahiba is a great platform for viewing candidate 
contact details as you browse their social profiles, 
meaning you are able to get to them and fill your 
vacancies quicker!

Candidate Source’s The Recruitment Sourcer: Vol. 3
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By guest blogger,
ioSTUDIOS

Building a business takes time, but it also takes investment, 
and it takes people. A strong team is the solid foundation 
of your business. But hiring people and just keeping them 
busy isn’t the way a successful business grows.

“I hire people brighter than me and then I get 
out of their way.” That’s what Lido Anthony “Lee” 
Iacocca famously said, and he was right. But that 
can be misconstrued.

Hiring the right people to do the right job is 
certainly a great move, but not when they start to 
get bogged down with all the associated tasks  

13 Creating Software to Save You Time

and admin that comes with their role.

You might feel like this too. You’re really good 
at those core areas of the business that really 
bring in the business and you have drive for 
improvement and growth, but the tasks that  
come hand in hand with growing the business  
are holding you back.

Candidate Source’s The Recruitment Sourcer: Vol. 3
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We’re often asked” Why do we need automation?” 
or “How could software help our business?” and 
the simple answer is: Time.

You need time.

n	Time to take that call
n	Time to have those meetings
n	Time to think
n	Time to build
n	Time to just do the thing that you do to drive  
 your business forward
n	And time for your team to do what they do  
 best, too.

Without the right systems, you’re 
strangling your business
Think about it. Actually, you could test this instead. 
Get your team to record all the tasks that they do 
that are not revenue generating tasks or at least 
those that are not tasks that move the business 
towards its goals and aspirations.

Record the times they’re stuck doing paper work, 
emails, admin tasks, or those constantly repeated 
jobs they have to do before they can do ‘XXX’.

It’ll make interesting reading.

The simple fact is: we’re all guilty of doing jobs 
over and over again and accepting them as the 
norm. You might want to build that new product or 
create that new service but…

“There’s not enough hours in the day!”.

There are enough hours; you just need to spend 
less time on tasks that could be handled by 
systems.

Systems beat humans
Systems like bespoke software are simply faster 
than humans so adding them into replace the 
basic day-to-day makes a lot of sense. The good 
news about software is that you’ll empower your 
workforce to get more done and apply the very 
skills they bring to your business more often.

If you could aim for them to do their core skills 
100% of the time, do you think it would help and 
grow your business?

Building software to replace humans isn’t what 
we’re about. We’d rather build in a system or 
process, or build some bespoke processes to give 

“Too many systems create human 
overwhelm. Cloud-based systems are great 
and they’ve given us the power to work 
anywhere, anytime. Remember when ‘remote 
access’ was the holy grail of a business 
owner? Now it’s pretty much the norm.”

Creating Software to Save You Time

your business and its employees the time to do 
what they love, not something a machine could do.

Processes create faster growth
You’ll no doubt have processes in your business 
so you’ll already know how much quicker and how 
much more efficient you are because of them. 
When you automate tasks or processes with 
software it all works in the background so you 
don’t have to think about it. This enables you to 
work faster, turn around quotes quicker, or have 
more people out there selling instead of writing 
proposals or follow-ups.

But with all these new systems comes an issue. 
There are more of them, not just one big system 
and internal server. Now you have clouds within 
clouds and unless you get them talking… the 
humans have to play mediator!

This can be overwhelming. Linking systems 
together with a human is expensive, risky, and 
slow.

Software can create new business and 
opportunity
With a great system and faster processes, you’ll 
find new opportunities and new avenues when 
your team are freed up. Now they can work with 
more time and head space; knowing that they just 
‘feed’ a system and then add that value that you 
hired them for.

Remove your team from simple 
everyday tasks and create more 
business instead
Your high-level team, sales people, experts, or 
whoever you have in your business shouldn’t be 
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copy and pasting text, sending and pushing content that could be systemized, 
or filling out information away from your system. Processes help you build and 
stay stable and you shouldn’t pay annual salaries for these to happen if you  
can help it.

It’s a harsh way to view it, but it’s one end of the spectrum and could give you 
some clarity about software, systems and automation.

Benefit forever
Now, of course, software needs updating and with constant cyber security 
threats it’s never quite this simple, but you do effectively create your new 
process or software, put it in place, and then benefit from it for a long time  
to come.

You’ll be freed up from those everyday dull processes and they’ll get done 
faster and more efficiently too. A recent example from us includes linking 
three databases together in one central hub so that a sales person just puts  
in one set of data to get the result combined from the three systems.

Computer’s black and white, on or off. They’re simply better at a lot of things. 
With our guidance and human touch added in, you’re really onto a winner.

Ask yourself: Can we automate this?”
Every time you do something in your business, ask yourself this. It’s quite a 
refreshing way to look at the operations of your business. Task someone to 
review all the processes and tasks and list them out. Look at them, discuss 
them, and then try to find a better way of doing them.

You can probably save time and eventually money by building a system to 
handle them.

If you’re looking to grow your business, then look at creating some software 
to enable you to do it. You’ll be amazed at what’s possible.

About ioSTUDIOS

ioSTUDIOS create business changing software to transform your operations, 
efficiency, revenue and profitability. Learn more about us at  
www.iostudios.co.uk

“It saves time, it’s more accurate, and it saves 
money due to the lack of mistakes. Computers 
don’t have emotions, bad days, or get tired.”

“
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