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2018 is already flying by, so we thought we should 
take a breath and look back on the year so far. Here 
we’ve collated all our blog articles written so far, 
where we’ve covered such topics as Grammarly – 
the world’s most advanced grammar checker, GDPR 
– the big data privacy law update, and our industry 
Top Tips for recruiters.

In this edition, we’ve got:

Top Tips to Improve Candidate  
Attraction Page 2

GDPR – Understanding the  
Upcoming Changes Page 4

Candidate Sourcing Tip –  
Check out Source Hub Page 6

Not 1, but 2 award shortlists  
Page 10

Protect your professionalism,  
give Grammarly® a go Page 8

The online recruitment 
media experts

2018 started with  
an absolute blast!
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Over half of the recruiters we recently surveyed all shared the 
same recruiting challenge and that is that they are struggling 
to find quality candidates for their vacancies. A recent survey 
carried out by Social Talent also revealed that only 41% of 
recruiters are optimising their job adverts.

It’s a Candidates World
With the increased number of vacancies available 
and the multiple ways candidates can search for 
jobs, recruiters need to change the way they write 
their adverts. To improve the quality of candidates 
who apply for your job you need to ensure that 
your job can be found when searching and once 
found, the job is attractive enough to apply for.   
Gone are the days when you advertising a job is 
doing the candidate a favour – now you are the 
one needing a favour, you need their CV.

But every job board has different technology and 
understanding how their search functionality 
works, and how candidates see your job, is the  
key to attracting quality candidates.

Understanding How 
Candidates Search
Candidates initially search based on what they 
want to do (mainly job title, candidates hardly 
ever use sector to search), where they want to 
do it (location) and how much they want to earn 
(salary).

About 55% of candidates search the job boards 
online entering the keywords relating to the job, 
salary and location of where they want to work (a 
bit like running a Google search). They then scan 

through the list of jobs and click on the adverts 
they’re interested in to read more and  
(hopefully) apply.

Most job boards offer candidates the facility to 
register for “jobs by email” or JBE. By telling the 
job board what job, salary and location they are 
interested in the candidate can choose to receive 
new jobs by email.

33% of Jobsite applications come from a response 
to a JBE. So as not to bombard candidates with 
hundreds of vacancies, the job boards limit the 
number of jobs they send each day, for example – 
CV Library limit it to the top 50 most relevant jobs 
per day.

Keywords
Whether it be from searching on the job board 
site itself, or from a jobs by email your vacancy 

of Jobsite applications 
come from a response 
to a “jobs by email”. 

to improve your Candidate Attraction
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is found because the words the candidate has 
searched for match certain keywords within the 
body of your advert. Keywords are any words 
the candidate will use to search for a job, this 
is usually a job title, qualification or software 
package unique to their industry.  For sites that 
are date orientated, the keyword only must be 
in the advert copy once for it to be matched, for 
relevancy based sites you need your job to be 
scored relevant.

Each relevancy based job board has different 
rules though so for example on Totaljobs you 
need to mention the main job title at least 5 
times throughout the advert, whereas on CV-
Library you can ONLY use the same job title 5 
times – any more than this and your job will 
receive a lower score.  They also match words, 
not just phrases so be careful!

When choosing the job title to use this should 
be a title that is most recognisable by the 
candidates you are trying to attract.  Only ASDA 
call them “Stock Replenishment Operatives”, 
everyone else calls them “Shelf Stackers” so 
you need to think the way your candidates do.

If a client is looking to fill an Office 
Manager’s position but is happy to interview 
administrators, secretaries or receptionists the 
job description should be written with the job 
title of Office Manager but within the body of 
the advert, we would expect to see the other job 
titles. The wider the range of relevant keywords 
in the advert the more people will find the 
vacancy and apply.

Remember if your job has no keywords, the 
candidates won’t find your job – and can’t apply!

Not sure which job title to use?

If you conduct a job search (as a candidate 
would) on Totaljobs you’ll be presented with a 
list of associated job titles listed in popularity.

Another source for looking at alternative job 
titles is via Source Hub’s Boolean search 
creator.

Location, Location, Location
Most candidates know where they want to work 
and will base this on where they live and their 
desired commuting time. Other considerations 
may be ease of public transport, the availability of 
the job role, salary, childcare or the cost of parking.

When searching on a job board, candidates 
are encouraged to input a postcode or town 
and the radius in miles they are prepared to 
travel. According to CV-Library 58% of 
candidates search using postcode or town, 
then on Reed it’s in excess of 90%. Very few 
people search on county or nationwide.

Job boards are committed to showing the 
candidate the only jobs matching their exact 
search criteria – if the job doesn’t match the 
candidate’s criteria it won’t be shown. So if you 
have advertised a job as a county the job board 
can’t pinpoint exactly where your vacancy is, 
meaning any candidate searching on a town or 
postcode won’t see your vacancy, even  
if the location is within the county advertised.

If the candidates can’t see your job – they  
won’t apply for it!

How long before the reader  
gets bored?
According to Totaljobs, 54% of applications are 
received from mobile devices with candidates 
spending an average of 5 –  8 mins per visit. 
Candidates using a desktop spend slightly more 
time at 10 – 20 mins. Reed report that 300 
words produces the most effective adverts. CV-
Library believes the first 50 words are the most 
important with an overall length not exceeding 
one side of A4. Totaljobs think 2/3 of a side of A4 
is about right. All job boards agree that a mixture 
of paragraphs and bullet points make the advert 
more appealing but keep bullet points to a list of 
5 or 6, no more.

Remember if your job advert does not come up 
in a candidates search the candidates can’t see 
your job – they won’t apply for it!

For further hints and tips, you can sign up to our 
mailing list by completing the form online. If you 
think you might benefit from having a recruitment 
expert on your side, give us a call on 01675 462 876. 
We’re honest, friendly people, and we’d love  
a frank conversation on how we can help you.

of Totaljobs applications 
are recieved from mobile 
devices.

3 Top Tips to improve your Candidate Attraction



AM
Y’S JA

NUARY BLOG - GDPR UNDERSTANDING THE CHANGES

The first step in making sure you are ready for 
GDPR is understanding what is GDPR.

What, When and Why?
GDPR stands for General Data Protection 
Regulation and will come into effect in the UK from 
25th May 2018. 

Currently, each member state in the EU operates 
under the 1995 Data Protection Regulation. In the 
UK we use the Data Protection Act 1998, which 
encompasses the 1995 regulation and sets out 
how personal information can be used. GDPR 
will replace this regulation entirely. When the 
current regulation was established we lived in a 
very different world to the one we do now. In the 

90s, fax machines and snail mail would still have 
played a significant part in how your business 
communicated with people but nowadays, if 
your office still has a fax machine, chances are 
it’s collecting dust. The internet, emails and 
VOIP calling have taken over. But they have not 
only changed the way we do business but as 
consumers, it’s changed how we shop. 

Think back to your last Christmas shop, how many 
online orders for food and gifts did you make 
with your personal data that is now stored by that 
company? With all these changes in mind, an 
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update in how personal data can be stored and 
used is necessary to keep up with the times.

Will this affect me?
In short, yes. GDPR will apply to every organisation 
that handles the personal data of EU citizens.  This 
affects not only organisations within the EU but any 
organisation that provides goods/services within 
the EU.

Brexit will have no impact on the GDPR 
requirements. The UK government has made it 
clear that it will be implementing the new rules 
regardless.

What is personal data?
Any data that can be used to identify an individual 
will be considered as personal data.

GDPR and the Job Boards
As data processors, job boards will also be 
affected by GDPR. After speaking with the UK 
leading boards (CV-Library, Monster, Reed, 
Totaljobs and Reed) we are aware they are 
currently running audits, and many have put in 
place dedicated teams (including operational, legal 
and technical staff) to ensure the sites operate in 
full compliance with GDPR, without interruption or 
alteration to the services they offer to recruiters. 
Currently, the job boards do not have any further 

GDPR stands for General Data 
Protection Regulation and will come into 
effect in the UK from 25th May 2018.

Be sure to look out for our upcoming 
GDPR Update blog, as we post about 

the latest updates for the approaching 
regulation changes.  

information or updates that can be shared. 
As more information is available we will share 
this with you.

Should I be doing anything now?
You may think you still have plenty of time to 
be getting things ready until the new changes 
come into force on 25th May but time flies. 
So, what can you be doing to be prepared?

Assuming you are already compliant you already 
have a strong platform to begin as many of 
the principals are the same as the current data 
protection act.

Initially, you should conduct your own internal 
audit to find out what personal data you hold, 
where this data came from and think about who 
you share this information with, you will then be 
able to establish the impact the new regulations 
will have on your business.

How to keep up to date
There is lots of information available online, 
but the best place to stay up to date and find 
answers to your questions is the Information 
Commissioner’s Office’s website.  The ICO has 
also created a 12 step guide to help you prepare.

This document contains general overview information 
and should not be relied upon as legal advice.

5 GDPR – Understanding the Upcoming Changes
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ANDIDATE SOURCING TIP – CHECK OUT SOURCE HUB

As a recruiter, if you use CV Databases, you will know all about 
Boolean Search. But with all of the rules around using brackets, 
AND, OR and commas do you really have the time to build these 
search strings? In fact, do you even understand them?

We have come across a FREE (don’t we all love 
that word?) website called Source Hub that helps 
you build Boolean search strings. It also has some 
other great features that can help make your life as 
a recruiter that little bit easier.

Getting started
First type in the job title. Keep this to the precise 
title and ideally no more than 3 words.
Then add any skills you may be looking for. If you 

want to add multiple skills you can use a comma, 
click return, or tab between skills.  If there isn’t 
anything specific you are looking for you can leave 
this blank. Finally, enter the location. If you are not 
looking in a specific location, you can again leave 
this box blank. Hit Go! See figure 1.

Defining the Results
For the purpose of this search, I have used the job 
title of Customer Service Advisor, left the skills 
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section blank and used the location of Birmingham. You must remember this is a computer, so 
you may need to tweak the results slightly. However, it does the majority of the hard work for you.

The software has looked at the words of your job title and split them into 2 sections, then 
looked at synonyms. Again, because this is a computer, there could be some words which are 
not relevant to your search. If so just click the x on the word to remove it from the list. Any that 
you want to add that haven’t been listed you can add these in here. 

This job title section is also a 
great tool to use to help you look 
for alternative job titles when 
writing your adverts!

Above the search string you 
will see a list of icons including 
LinkedIn and social media sites.  
If you click on one of these icons 
it will run the Boolean search 
for you on your chosen website. 
Clever, ay?

Boolean Search String
Once you are happy with the chosen synonyms, scroll down the page and click save search. 
This will then create the Boolean search string.

Now you have the search string you can copy it to your clipboard and use this to search your 
CV Database.

*

*

*

*

*

*

*

*

7 Source Hub
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With a 2:1 in English literature under my belt and over 6 
years’ experience of penning job adverts, you’d think by 
now that my written skills would be near perfect but after 
writing for 7 hours a day occasionally selective vision 
takes over! Thankfully I found Grammarly, and my world 
suddenly became a more accurate place.

Marketed as the ‘World’s Most Accurate Grammar Checker’, Grammarly is an app that you can 
add to your Microsoft Office and Outlook to help improve your written content. You can even 
get it for the internet browser Google Chrome too if you’re writing on the web. It’s more than just 
your typical checker, as it hunts for both punctuation and contextual spelling errors. I’ve found it 
to be an absolute lifesaver!

ALE

X’S APRIL BLOG - GRAMMARLY - “THE WORLD’S MOST ACCURATE GRAMMAR CHECKER” 
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Marketed as the ‘World’s Most Accurate Grammar Checker’, Grammarly is an 
app that you can add to your Microsoft Office and Outlook to help improve 
your written content. You can even get it for the internet browser Google 
Chrome too if you’re writing on the web. It’s more than just your typical 
checker, as it hunts for both punctuation and contextual spelling errors. I’ve 
found it to be an absolute lifesaver!

There’s nothing that can turn off potential employers quite like an error-strewn 
CV. Many will throw away such applications without a second thought, simply 
because bad spelling or bad grammar is bad professionalism. But spelling 
and grammar catch recruiters out as well as job seekers.  If you want to give 
a professional impression from the start spelling the word shift wrong (and 
that’s happened) will inevitably lose you potential quality candidates.

Grammarly supports me every day, as I write the job advertisements for the 
many job boards that Candidate Source post across. I simply click one button 
and ta-da! It highlights any incorrect spelling, grammar, punctuation, word 
choice and style mistakes in my writing. I then have the option of amending 
the conflicting word/sentence or opt to keep it as it is.

Although it is a massive improvement over Microsoft Word’s default spell-
checker, Grammarly isn’t perfect. I always remember, whilst proofing my work, 
to always re-read the sentence, as Grammarly can misinterpret what I am 
trying to convey. You must remember it is only a piece of software and not a 
human, and in my case, a human with a degree in English Literature!

Grammarly has been a great help to me, even in its ‘free’ version offering. 
There is also a ‘paid’ version which I can’t speak for, but I can wholeheartedly 
recommend the free option. It doesn’t matter how good of a writer you 
think you are, I think everyone needs Grammarly in their life, just as that 
extra layer of protection, spotting the slip-ups that can really damage your 
professionalism. 

Give it a go!

Many potential employers will throw away  
error-strewn CVs without a second thought.

Grammarly supports me every day, as I write 
the job advertisements for the many job boards 
that Candidate Source post across. I simply 
click one button and ta-da!

9 Grammarly®



The supplier of the year group was a strong category and we were 
so honoured and privileged to have been named alongside the 
other great companies which included: 4MAT, CareersinAudit.com, 
CV-Library, Firefish Software, Saville Assessment, TribePad and, the 
category WINNER, Amberjack. (Huge congratulations for winning 
not just 1 but 4 of the awards on the night!)   

The evening, hosted at The Grosvenor House Hotel, was a lot of 
fun and a great way for our team to celebrate our achievements 
and catch up socially with our some of our job board account 
managers and friends within the industry. Seeing our name up on 
the big screen, along with all of the other finalists, was such a great 
honour and we must admit very exciting. We may not have come 
home with an award to add to our shelf, but the opportunity we 
were given has filled us with even more motivation and energy to 

providing a great service to our clients. And as they say, there 
is always next year!

We may have to wait till 2019 for the next Recruiter Awards 
BUT not for our next awards evening, as the 26th June 2018 will 
see us attending The English Women’s Awards, having been 
shortlisted as a finalist in the Business of the Year (less than 
50 employees) category. This came as a huge shock to us as 
we received a call informing us that we had been nominated 
for this award and from the votes received had made the final 
shortlist. Knowing that people have taken the time to vote for 
us is such a great feeling – if you was one of the ones that 
cast a vote or even nominated us, THANK YOU, this really 
means a lot to us. Wish us luck on the night! We are keeping 
everything crossed.

9

As some of you may have seen back in April, we were 
named as one of the shortlists in the “Supplier of the 
Year” award at the Recruiter Awards! Yes, the actual 
Recruiter Awards, THE largest event for the entire 
recruitment community.

What a start we have had to 2018...
Latest News
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not 1, but 2 award shortlists
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